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35 Avenue Kleber - 75116 Paris










Email: gwarlann@gmail.com                                                                                                           

Tel : 06 28 50 33 41
Teaching fields: CRM, Product Management, Consumer Behavior, Luxury Marketing, Merchandising, B to B Marketing

	Academic Education

	2009 – 2012 (expected)
	UNIVERSITY PARIS DAUPHINE - PhD in Management                                                                          FRANCE
Dissertation thesis : “Experiencing loyalty, comparison through ages”                                                                            Research Advisor : Pierre Volle (Vice President University Paris Dauphine)

	
	

	2005 - 2007
	 HARVARD BUSINESS SCHOOL – MBA
USA
LVMH Field Study: Conducted analysis of Louis Vuitton retail strategy in the Boston Area

	
	

	1995 - 1998


	 ESSEC (Ecole supérieure des sciences économiques et commerciales)
France

Master of Science in Management. Ranked in top 10% of class. Marketing specialization.
 NATIONAL UNIVERSITY OF SINGAPORE
SINGAPORE                                                                                      
One of two ESSEC students selected out of 350 students to do a joint education program in Asia

	
	

	Teaching Experience

	2008 - 2010

	  ESSEC (Ecole supérieure des sciences économiques et commerciales)
France

Chef de Produit (French), Product Management (English), Introduction au Marketing (French)
 Université Paris Dauphine 

Introduction to Marketing (MIAGE, MMD students)

 ISC (Institut Supérieur de Commerce)

Customer Relationship Management (English), B to B Marketing (English), Merchandising (French)
Luxury Brand Management (English) for MBA students 

	
	

	Professional Experience

	2007 - 2009
	STAPLES ($27bn. annual sales) –  Office Supply Industry
USA

C.R.M. Manager – Responsible for Staples Loyalty Program (1.5 million clients – 30 % of US sales)

· Restructured customers’ portfolio segmentation to generate additional sales of $10 million.

· Launched a new communication strategy, including a monthly letter sent to 1 million clients.

· Monitored Customer Based Pricing test, giving for the first time store discounts to Rewards customers.

	
	

	2003 - 2005
	ELIOR FOOD SERVICE ($5bn. annual sales) - Catering Industry
            FRANCE

Senior Brand Manager, Business to Business marketing. Managed a team and a budget of $30M.
· Designed new merchandising for the soft drinks category in cafeterias, improving sales by 11%. 

· Partnered with Nestle to launch new “Healthy Menus” distributed to company and school cafeterias.

	
	

	2000 - 2003
	GROUPE DANONE – BRASSERIES KRONENBOURG ($2bn. annual sales) – Food/Drink Industry 
FRANCE

Brand Manager
· Led brand marketing strategy and advertising campaign to increase aided awareness by 5 points

	
	

	2000-2003
	STRASBOURG CITY COUNCIL
FRANCE

Elected City Council Member 
Participated in the campaign before the elections and then assisted the Mayor and coordinated annual budget.

	
	

	Languages

	
	Fluent in French and English. Conversant in Russian and Spanish. 


